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A LITTLE ABOUT ME

WRITER 

LECTURER 

EDITOR

RESEARCHER 

COMMUNITY EDUCATOR



POETRY COLLECTIONS 

Breaking a Mare

(In Progress)



MY PROCESS 

IDEA 
Note that goes 

down in my 

notebook/phone

Ruminate/ ’Hot 

House’ (Owen 

Sheers)

Random day –

compulsion to draft

(literal / 

descriptive)

Develop – think of other 

ways to show the same 

thing/add images/ 

conceptualise then begin 

line work

Workshop Group
Edit and rework 

form 

Rest b/t one 

week and 3 

months 

Revisit and revise
Submit for 

publication 



LITERARY MAGAZINES – WHAT I USE FOR SUBMISSIONS
SEARCH TOOLS

 Duotrope: A resource which allows custom searching, submission tracking, etc. It currently lists 7,478 fiction, 
poetry, nonfiction, and visual art publishers and agents! (£4.25 per month / £42.50 annual subscription) 

 Submittable: The ‘Discover’ feature can help you find new magazines and deadlines. 

 Google and Twitter are your friends! Searching on these platforms will offer you lots of submission options 
but remember to ‘check the health’ of the magazine. Consider the length of publication, the reputation of 
the editor, the readership, the reach, etc. Clifford Garstang created a ranking system here. 

LIST WEBSITES
 Angela T Carr: A Monthly List of Poetry Submissions and Competitions

 Entropy Magazine: A Monthly List of Fiction, Poetry and Nonfiction submission opportunities 

ORGANISATIONS AND PUBLISHERS 
 National Poetry Library holds a list of reputable, contemporary literary magazines 

 Neon Books shares ‘The Big List of UK Literary Magazines’ 

 If there is a magazine you love, then sign up for the newsletter so you know can get to know the magazine 
better. Newsletters will also let you know when submissions open. I cycle these so my current newsletters are 
The Kenyon Review and The White Review. 

https://duotrope.com/
https://www.submittable.com/
https://cliffordgarstang.com/2019-literary-magazine-rankings/
https://angelatcarr.wordpress.com/
https://entropymag.org/category/where-to-submit/
https://www.nationalpoetrylibrary.org.uk/write-publish/magazines
https://www.neonbooks.org.uk/big-list-literary-magazines/
https://kenyonreview.org/2008/03/documentary-poetry/
https://www.thewhitereview.org/


ORDERING POEMS 



ONCE THE MANUSCRIPT IS READY….

Create a Publisher List (Top, Mid, Low)

Write Bespoke Cover Letters – Why Them? Why you? 

And then the waiting begins…





THE WORK IS JUST BEGINNING… 

Editing – Developmental, Creative (Line), Copy Edit….

Marketing Questionnaire and Planning Begins 

Festivals, Readings, Blog Tours, Podcasts, Etc. 



READING AT EVENTS - HOW TO FIND THEM 

Start Local
 Use Google, Facebook, Twitter and Instagram to search for readings and events in your area. In 

Cardiff, there are regular monthly open mics (now virtual) advertised on Facebook and through 
Literature Wales. 

Attend Author Readings and Events
 Talk to other writers here and ask them about upcoming readings and others events. If they’ve got an 

open mic, go join in! 

Attend (Virtual) Festivals
 Penguin offers a great list of festivals in the UK. You will be able to sign up for readings at many of 

these and the audiences are large!

Submit to Competition which offer readings as part of the prize
 Ledbury Poetry Festival 

 Buzzwords Competition 

https://www.penguin.co.uk/articles/2020/literature-festivals-book-signings-and-events-in-2020.html
https://www.poetry-festival.co.uk/ledbury-poetry-competition/
http://buzzwordspoetry.blogspot.com/p/blog-page_14.html


READING AT EVENTS – HOW TO FIND THEM 
Reach out to organisers

Once you feel confident about your readings, draft a template 
email that can go to organisers which introduces yourself, your 
work, and politely asks if there is room in their line-up

Create events yourself with writers you admire – reach out! 
Don’t forget Facebook, Insta and Twitter Live as options ☺



POST-PANDEMIC: BUILDING YOUR BRAND 

Everything you do as a writer tells a story about

your values, your craft and who you are. 



WEBSITES

Jeff Goins offers lots of advice! 

https://christinathatcher.com/
https://goinswriter.com/?s=website


BUILDING YOUR BRAND - SOCIAL MEDIA 

There are mixed views on which social media platform can help you grow your brand 
as a writer and which can help you sell books. It’s all about your preferences, 
audience and building real relationships. 

What kinds of audiences and people would you like to reach (i.e. older, younger, 
book clubs, poets, fiction writers, etc)? Where are your favourite writers?

What platforms do you enjoy using? I use Twitter, Instagram and Facebook (my 
public page). Soon, I’ll be claiming my books on Goodreads and doing reviews there. 

How can you build meaningful relationships which aren’t built on ‘selling’? Giving 
back to the community is key! 



BUILDING YOUR BRAND – EMAILS 

Email is often said to be the most effective tool for 
marketing as a writer. Do you have an email list of 
other writers, readers, etc? If not, begin building this. 

Newsletters are very effective for connecting with 
people. This is a 2022 goal for me! Check out Briony
Goffin and Katrina Naomi for inspiration. 

Jen Campbell is an absolute brand master! 

http://www.jen-campbell.co.uk/


WRITERS GROUP & REAL WORLD CONNECTIONS

Even in the post-pandemic world, your real world friendships and fellow writers 
are so important and a great source of support. 

Thank you for taking part in my Writers’ Group Research which is helping me learn 
more about how important these groups really are ☺

106 individual responses from 49 groups across Wales

Data to be analysed end of summer / early autumn

Chapter for Bloomsbury Companion to Contemporary Poetry in Ireland and the UK: 'Wales and the West (Country)'

Journal article on the impact of community groups in Wales to be written early 2023 – and shared! 



WRITING 
CHALLENGE 

Write your own poem inspired 
by fire. 

This could be a literal fire (like 
a bonfire, campfire, home fire, 
wild fire, etc) or a metaphorical 
fire (like the fuel for passion, 
love, determination, etc).

Whatever sparks your interest!

40 line maximum

Deadline: June 1st




